rotten to the corps:
of bipeds and i-pods

apple. 
an organisation so successful that it has the characteristics of a religious cult. at corporate media circus events apple executive superstar steve jobs is regularly given a messianic reception. he walks on stage to the ovation otherwise accorded to only a much-relapsed guitar hero. apple exudes the hip credentials of the american capitalist liberal elite. californicated, low gloss wealthy, exerting a positive energy over the benighted world of consumerism, producing beautiful lifestyle equipment for the liberated individual.

but hold. this universal success, under the leadership of its revered guru steve ‘big’ jobs has regularly shifted its ground in the techno-wars, it has consistently failed on the most basic index of exploitation, that strange magical world called ‘profitable trading’ and has a habit of releasing onto the market equipment ranges that while diverse have shared the unappealing characteristic of breaking en masse shortly after purchase, perhaps simply failing to operate at all.

moving out of building computers and into music retail and the design and procurement of lifestyle accessories for the sophisticated idiot has proved to be a successful strategy for the company. most successful of its latest consumer hardware interface mechanisms - the much vaunted i-pod has in an extreme form the kind of inscrutability which apple addicts seem to take for chic. it is well-known that it can be difficult for users of apple-mac computers to communicate files with users of the more popular and downmarket pc (this is pc gone mad!), and reviled as bill gates and microsoft are for their domination of the world home computer market at least their system and software based on it has the advantage of being operable on the equipment from a range of manufacturers, a range too large even to contemplate listing. but the i=pod has its own meta-system, the virtual world and invisible supermarket that is i-tunes, and no music downloaded from that system-totem can be replayed by any means other than the slave-vessel of its acolytes, the massed ranks of the waiting i-pod army. this reproduces in a new form the old fiction of the music industry one had imagined swept away by the advent of file-sharing and mp3 downloads, the pretence that the purchaser wished to buy an object when choosing a piece of music. this fiction that consumers are intending to purchase a particular packet, bag or wrapping known as format rather than the music encoded on it led to the requirement to purchase the same music in a proliferation of various styles each suitable to a different environment: records for the home, 8-track and then tape cassettes for the car, for the walkman; mini-discs and then c.d.s. around here somewhere the public called a halt. i remember the death’s head cassette logo ‘home taping is killing music’. i knew that home taping was in fact making music. the apparent intention of the music industry was that people like me should be fined and the resulting funds be given to michael Jackson, he being the best-selling sort of pop-hero at the time. AS IF tapes were being made of the best-selling artists in the same proportion as sold in the shops! these people were already ubiquitous, what would be the point of that? in my experience people were taping that which was rare, deleted or difficult to obtain, and besides which these underground exchanges were vital methods of publicity for particular artists whose tracks would be eagerly purchased by those who sought out tapes if more easily available.
now the game has changed slightly: we can take our i-pod everywhere, but we need new and different docking devices, exclusive and holy altars each sanctified to a different purpose. this special encoding can only be read by a particular brand of player. such exclusivity has wiped out music formats before. steve jobs has laid down a ‘challenge’ to the music industry to relinquish one of these technical incompatibility issues arising out of notions of intellectual copyright. naturally, this is the one that his corporation is so eagerly profiting from. i-tunes are not just tunes, they are i-ncompatible with the otherwise i-ndustry standard compressed mp-3 files which were the basis of the i-llegal file-sharing sites such as kazoo
The designers of the Apple III were forced to comply with Jobs' request to omit the cooling fan, and this ultimately resulted in thousands of recalled units due to overheating.
n 1995 Apple in their attempt of reinvention tried to break into the Gaming Industry with the Apple Pippin. Unfortunately, its scope was more general purpose than traditional consoles and it ended up being more expensive and less powerful than others, for example Sony Playstation, Nintendo 64 and Sega Saturn. Only a few thousand units were sold worldwide

they sued Microsoft for theft of intellectual property. The lawsuit dragged on for years before finally being thrown out of court. Worse, the lawsuit distracted management while a deep rot developed within the engineering ranks, which became increasingly unmanageable. At first there was little outward sign of the problem, but a series of major product flops and missed deadlines destroyed Apple's reputation of invincibility.

At about the same time, Apple branched out into consumer electronics. One example of this product diversification was the Apple QuickTake digital camera, one of the first digital cameras brought to the consumer market. A more famous example was the Newton, coined a PDA by Sculley, that was introduced in 1993. It failed commercially.
above words looted from wiki.
while microsoft are universally reviled and the windows vista system on which i am working here is bloody annoying in its attempts to enforce behaviours on its users – principally in the field of copyright, or ‘intellectual property’ as she likes to be known - at least most of the software compatible with it is freely available, and available free from some enterprising source. this cannot be said of mac software which continues to be appallingly expensive. perhaps some of the mac’s reputation for superiority comes through software companies and designers promoting it in the knowledge that they are likely to profit from the affiliation. as for the software, i do remember highly respected academics who lost quantities of written material because the word processing program did not save automatically as it went along.
apple is just another sick business peddling shit to the helpless. the loyalty it generates is the loyalty of the hypnotised – something shiny is being dangled before them. what does it matter if it does not work? if it is broken before it is made? if it is obsolete within weeks? if it is half the price in a year? if it is worthless second-hand?

don’t worry, there will be another one coming out soon…..
